


ATTACHMENT A
SOLICITATION NO. 1600000057

This Solicitation is a Contract Document and is a request for proposal in connection with the Contract awarded by the Office of Management and Enterprise Services as more particularly described below. Any defined term used herein but not defined herein shall have the meaning ascribed in the General Terms or other Contract Document.  

PURPOSE 

The Contract is awarded on behalf of the Oklahoma Department of Commerce. The Oklahoma Department of Commerce (ODOC) leads economic and community development efforts in the state. ODOC’s mission is to create an environment in the state where businesses can grow, by supporting communities, supporting the growth of existing businesses and entrepreneurs, attracting new businesses and industries, and by promoting the development and availability of a skilled workforce. 

ODOC has a marketing ream made up of a division director, and 4 staff that specialize in various areas, including layout and design, copy writing and editing, social media management, web and interactive management, 

As a state agency, ODOC uses the Oklahoma Branding Guidelines established in 2020 for the vast majority of the agency’s marketing materials and assets, attached as Exhibit titled 2 Oklahoma Branding and Identity Guidelines.

The services of a marketing firm are needed to assist the agency in marketing and communications efforts including: communicating with Oklahomans, local governments and non-profit organizations about community development and marketing those initiatives; communicating with entrepreneurs and business owners in the state and marketing business services and information; and branding and marketing the state to site consultants and corporate relocation/expansion site selectors as a great location to do business.  

1. Contract Term and Renewal Options
[bookmark: _GoBack]The initial Contract term, which begins on the effective date of the Contract, is one year and there are four (4) one-year options to renew the Contract.

2. Contract Specifications
i. Contract specifications are set forth below at Exhibit 1.

ii. Contextual information regarding the Contract is attached hereto and incorporated herein as Exhibit titled 2 Oklahoma Branding and Identity Guidelines.



Exhibit 1

2.1 Full-Service Marketing and Advertising Firm

Full-Service Marketing and Advertising firm to provide complete marketing and advertising services for the agency, in accordance with the Oklahoma Branding Guidelines. These services include, but are not limited to, those listed below. 

2.1.1 Marketing Account Services 

Provide day-to-day marketing and advertising account and project management services to and on behalf of ODOC staff. This includes but is not limited to promotional campaign management; print, digital and social media advertising; branding and image campaigns; and event planning. 

2.1.2 Visual Creative Services

Provide creative conception, art direction, copywriting, and production of a variety of deliverables, including but not limited to: sales collateral, such as brochures, flyers, binders, folders; event marketing materials, such as invitations, signage, tradeshow signage and booth design; economic development business proposals (RFP responses); advertisements for print, web, outdoor, TV, radio, and social media.

2.1.3 Video Services 

Conception, talent hiring, videography, copywriting, captioning and transcription, and production of videos that would be used in a variety of media. Types of videos that might be requested include testimonials, advertisements, and program-specific assistance or guidance, and industry spotlights. 

2.1.4 Web/Interactive Services 

Following ODOC design standards and the state’s branding guidelines, provide creative services for ODOC websites and interactive products. Work includes: conception, design, development, copywriting, and hosting and maintenance on new and existing websites and pages; concept, design and production services for email templates and online newsletters and invitations; social media campaign development and ad purchasing. 
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