1600000057 – Attachment FAQ


1. Property Ownership, states “All completed projects are the property of the State of Oklahoma Department of Commerce (ODOC).”
Any work the selected vendor creates would be owned by ODOC upon payment for services. However, it is common to use rights-managed stock photography, fonts, music, stock footage, etc. in production of creative materials, where the copyright remains with the creator of said photography, music, etc., but the images, music, etc. are licensed for specific use. These items could be used in the creative work. Does this statement preclude the Vendor from using rights-managed items within its creative deliverables for ODOC?
· The awarded vendor would be purchasing usage for rights-managed stock photography, fonts, etc. on behalf of ODOC. Therefore the licensing lies with ODOC. Any restrictions on re-use would be followed based on the purchase agreement with the 3rd party.

2. For the RFP response evaluation, can you please describe the process?
· The responses to the RFP will be evaluated by the ODOC marketing team using an evaluation matrix that takes into account the quality of the overall proposals, costs for services and referral survey scores.

3. Will there be in-person presentations, if the evaluating committee deems them necessary? If yes, when do you anticipate those would take place?
· There will be no in-person presentations

4. Part of the Scope of Work is for ‘Advertisements and ad placement for print, web, outdoor, TV, radio, and social media. But, on the pricing, you do not ask for hourly rates for ad placement services or media commission percentages. Should we add these services to the worksheet? If not, where and how do we account for the fees/time associated with media placement tasks?
· We anticipated that costs for time associated with media placement and other management functions would be covered under “account service fee.” In addition, we cannot anticipate every vendor’s cost/fee structures, etc. The cost section will provide evaluators with a general cost comparison for frequently used services.

5. How do you measure the success of your marketing and communications efforts?
· An example of specific measurements we track monthly are: 
· Number of leads generated and number qualified from marketing activities
· Open and click rates for targeted e-mail messages, newsletters, and e-mail campaigns
· Website visits and visitor information including geographic area
· Social media engagement rate, reach, and audience size
When an active advertising campaign is in progress, we also track the typical metrics (landing page views/bounce rate/time on page, impressions, cost per click, etc.). 
In the long-term, we look for general economic development markers for the state, like companies committing to expand to or in Oklahoma from a target area or industry, increase in number jobs, increased average wage, decreased unemployment, etc. 

6. Scope does not include any public relations efforts that aren’t advertising-based. Is this not included because it isn’t needed, because ODOC is handling this portion of the work in-house with its own people, or for another reason?
· ODOC holds a separate contract for PR and related services.


7. Is there an agency who has recently or currently been your partner? If so, who? Are they participating in this bid?
· The current contract is with Staplegun. They are on the state vendor list so they were notified of the RFP when it was released.

8. Website support can be generally quoted (usually hourly as needed without knowing more information yet). However, any new website development would require additional scoping, planning and budgeting with you and can’t be predicted at this point. Does this match your expectations?
· Yes, that is acceptable, and we understand that things like website or brand development would require determining scope of work, planning, etc.

9. How much was the P.O. issued for each of the years in the previous contract? Was it fully utilized, or have budget cuts or expectations evolved and affected the output (more or less) of work done with the partner?
· The amount of the P.O. used has varied significantly over the years. There have been times when the state budget is tight or reduced and we only use a portion, and other years where we utilize the P.O. amount fully.

10. Is there any preference given to the agency who currently works with ODOC or another state agency?
· There will be no preferences or points awarded based on any current or past contracts with a state agency.
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